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1. Introduction
1.1. Introduction 
This Event Summary Report is an outcome of the project: ‘Reframing the exotic pet trade in Europe: developing 
effective science-based demand reduction interventions’ (ENV/2023/OP/0020). The project aims to identify and 
test effective strategies to reframe demand for exotic pets in the EU, and is planned to be completed with 
publication of the final report in Q1 2026. The workshop was designed to gather insights on enablers, barriers and 
future perspectives to be used for the preparation of the final report. 
 

1.2. The workshop 
The workshop was held Tuesday, October 28 in Brussels, as a hybrid event. In total, the workshop gathered 122 
participants, including 80 online attendees and 42 in-person participants, representing a broad range of stakeholder 
perspectives from competent authorities, NGOs, academia, and industry and sector associations across the EU. The 
programme is attached as Annex 1.  
 
The event was opened with welcome remarks by Ms Monika Hencsey, Director for Green Diplomacy & 
Multilateralism at DG Environment, European Commission. The introductory statements highlighted the 
importance of cross-sectoral collaboration in addressing the challenges associated with the trade and keeping of 
exotic pets, and the role of behavioural and policy interventions in promoting more sustainable and responsible 
practices. 
 
The workshop was structured with first a plenary presentation of  the findings, after which the persons attending 
in-person were divided into three breakout groups, representing a mix of stakeholders, to discuss the three main 
themes of the day:  1) Trade, 2) Consumer Insights, and 3) Recommendations and Future Perspectives. The three 
groups discussed each topic for about 20 minutes in alternate order so that each group had discussed each topic at 
the end at the end. For the same topics, the persons on-line were divided into two groups, and they were exposed 
to questions to answer on-line on the same three themes as the in-person groups, followed by some open 
discussion. The persons on-line were invited to respond to questions about the three main themes that were also 
discussed in the in-person groups, and invited for discussion.  
 
The interim results as presented and key insights from the in-person and on-line sessions are presented in the 
chapter 2. 

2. Presentation of interim results 
2.1. Plenary presentations of interim results
Recommendations and key interventions; Nynke Tromp, Affiliated researcher with the department of Human-
Centered Design, Faculty of Industrial Design Engineering, TUDelft 
 

Nynke Tromp explained the project’s approach: systemic design research and reframing. After introducing the 
extensive research (for instance, a 100+ stakeholder interviews and surveys (e.g., with the pet industry 
representatives, NGO’s, zoos etc), reptile and amphibian keeper interviews and surveys, trade database 
analyses, a social media scan, literature research), underlying the identified key phenomena that describe key 
dynamics in trade, recommendations were shared.  
Next, five key interventions were detailed: A social media campaign, growing a coalition, a product-based 
market, digital registry and information platform and conservation programs. The key interventions target 
different consumer groups (e.g., potential keepers, novice keepers, expert keepers) and different responsible 
consumer behaviors that together drive systemic change toward more sustainable trade in the reptiles and 
amphibians in the EU.    
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Intervention evaluations with scenarios; Ellis van den Hende, Assistant Professor of Innovation Acceptance and 
Consumer Research at the Faculty of Industrial Design Engineering, TUDelft 

 
Ellis van den Hende presented the results of scenario evaluations of three pilot interventions were shared. From 
the five key interventions, a subset was evaluated with consumers: the Social media campaign intervention as 
short-term intervention and two versions of the Product-based market intervention as mid-term and long-term 
interventions. 

Using a controlled experimental set-up, about 2400 consumers across four Member States had read a scenario 
text and evaluated the likelihood of responsible consumer behaviors to occur in impulse purchase situations 
with and without implementations of the interventions. Moreover, they evaluated how the social media session 
and the markets described in the scenarios stimulated responsible keeping.

 
 
Key insights from social media intervention; Davide Rigoni, Co-founder and managing partner of Sapience 
 

Davide Rigoni presented the results of the testing of the social media campaign conducted across four Member 
States: Czechia, Germany, Spain, and the Netherlands. The campaign was evaluated with over 4,000 consumers 
in these countries within a controlled survey environment. Participants were shown a mock-up Instagram feed, 
and their eye movements were recorded using eye-tracking technology. 
Consumers were exposed to the video advertisement either within the social media feed or as a standalone 
video. Follow-up survey questions explored the impact of the video ad on attention, interest, and engagement, 
as well as shifts in perceptions and attitudes toward keeping exotic pets - particularly reptiles and amphibians. 
Three different message framings were tested:  
-One focusing on personal costs and effort, 
-One emphasizing animal welfare, and 
-One highlighting the legal and health consequences of keeping reptiles and amphibians. 
 
Is was shown that the social media campaign did attract attention, generated interest, and was able to shift 
perception and attitudes towards exotic pets. More detailed insights and main findings were presented during 
the session. 

 

2.2 Introductions for Breakout groups and on-line sessions  
As introduction to the Breakout groups (in person sessions) and for the on-line sessions, the three main topic areas 
were introduced, which began with three short presentations: 
 

 Trade insights: Boyd Leupen, Wildlife Trade Specialist at Monitor Conservation Research Society 
 Quantitative consumer insights (profiles and motivations): Tim Geleyn, Senior Researcher at Sapience 
 Growing a coalition: Nynke Tromp, Affiliated researcher with the department of Human-Centered Design, 

Faculty of Industrial Design Engineering, TUDelft 
 
The presentations were the following: 
 
Trade insights 
Boyd Leupen presented the findings of the early stages of the project, which aimed to determine the scale and 
scope of the exotic pet trade involving the European Union (EU), identify key focus countries for further study, and 
highlight existing data gaps. The work combined analysis of multiple trade databases, both public and obtained 
through official requests, with a comprehensive literature review. 
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Results showed that available trade data are heavily skewed toward CITES-listed species, leaving significant gaps 
for non-CITES species that dominate the exotic pet market. The CITES Trade Database revealed that reptiles are the 
most heavily traded taxonomic group, with more than five million individuals imported into the EU between 2003 
and 2022. Around half of these were wild-caught and half captive-bred, with a recent trend toward captive 
breeding. 
 
Comparative analysis of CITES, EUROSTAT, and TRACES data showed that total reptile trade volumes are far higher 
than reflected in CITES records alone, up to four times higher for imports and twenty times higher for exports. 
However, lack of species-level information and inconsistencies between datasets limit the ability to assess 
sustainability and legality. 
 
Species-specific studies (including ExoPet, BfN ProWildlife, and LEMIS data) identified close to 1,600 reptile species 
in trade in Germany alone, and more than 1,000 species in trade between the EU and US, the majority being non-
CITES species. The EU remains a net importer of reptiles, with imports primarily wild-sourced and exports mostly 
captive-bred. 
 
Seizure analyses using EU-TWIX and WiTIS datasets underscored the difficulty of measuring illegal trade. Official 
figures likely capture only a small fraction of actual trafficking. 
 
Key focus countries identified for further investigation include Czechia, Germany, Spain, and the Netherlands. 
Overall, the EU is a major global hub for the reptile trade, but current monitoring systems offer only a partial picture. 
The study highlights the need for improved, species-level data collection and stronger monitoring mechanisms to 
inform effective policy and conservation action. 
 
 
Quantitative consumer insights 
Tim Geleyn presented the findings from the quantitative consumer research conducted with 4,000 participants 
across four Member States (Czechia, Germany, Spain, and the Netherlands). The 12-minute online survey collected 
new data on consumer attitudes and profiles related to exotic pet ownership, as well as motivations to keep exotic 
pets, focusing specifically on reptiles and amphibians. 
 
The study mapped the proportions of keepers, potential keepers, and rejecters, revealing notable differences 
between countries. It also showed that keepers and potential keepers tend to be younger than the general 
population, and highlighted the central role of social media in shaping interest in and engagement with exotic pet 
content. 
 
To explore the motivations behind exotic pet keeping, both explicit (self-reported) and implicit (association-based) 
measures were used. Results showed that fascination for nature and a sense of duty and commitment to animal 
well-being are key motivators for keeping reptiles and amphibians. At the same time, many consumers perceive 
these animals as requiring less time, care, and cost than common pets - an important insight that may help explain 
impulse buying in this market. 
 
These findings provided the behavioural foundation for developing the recommendations and intervention 
concepts presented in the later stages of the project. 
 
The concept of the group discussions aimed to develop the idea of a test to be taken at some stage prior to purchase, 
e.g. a responsible keeper Quiz/ Test. On of the in depth surveys asked: “Would you be willing to take a test to assess 
your readiness to become a keeper - after the survey”. Responding “yes” required commitment from the 
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respondents as they were under the impression they would actually take a test (though they did not) - 75% of 
potential keepers said they would.

The workshop therefore discussed how this test could be designed as part of a reframing strategy.

Growing a coalition 

Nynke Tromp explained that the session was primarily set-up to organise a dialogue around “the coalition” as a 
concept, and inquire what motivations different stakeholders have to become part of the coalition. 

This basic question was asked to all participants, but the first round of the session was fully dedicated to this 
question. Subsequently the session contained two rounds: a) identification of different roles that the coalition can 
play within the system to transfer to a more sustainable system and b) the barriers and enablers that people could 
identify for these roles.

The possible roles of the coalition were presented as illustrated in the figure below:

3. Insights from the day
3.1. Summaries of breakout sessions 
Trade
During the discussion, participants agreed that having up-to-date and comprehensive data on traders and keepers 
is crucial to improving traceability, transparency, and accountability across the wildlife trade chain. Such data were 
seen as key to enabling evidence-based decision-making, supporting scientific assessments, and facilitating more 
efficient CITES listing processes. It was noted that better data would also help identify trade trends, assess 
population risks, and guide awareness campaigns, while strengthening enforcement and preventing illegal or 
unsustainable trade. Conversely, the lack of reliable data was widely recognised as a major barrier, leading to 
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uninformed policy decisions, ineffective enforcement, resource misallocation, and reduced transparency. 
Participants highlighted that gaps in data collection encourage reliance on assumptions rather than evidence, 
hinder communication efforts, and contribute to fragmented systems and the normalisation of keeping unsuitable 
species. Several under-used data sources were identified, including TRACES, customs and seizure records, national 
import/export statistics, market-level data, and registration systems. To address these gaps, participants proposed 
measures such as listing relevant species in Annex D of EC Regulation 338/97, improving and harmonising TRACES, 
mandating species-level data collection, and developing a centralised European wildlife trade database. Other 
suggestions included digitalising import data, introducing importer self-declarations of legality, promoting 
voluntary transparency among breeders, and carrying out regular national inventories. Capacity building was also 
emphasised, with calls for enhanced training, support for range countries, and a model private-sector database to 
standardise reporting. Finally, the group noted that breeding statistics are often poorly maintained by umbrella 
organisations and that there is a need to clarify the definition of a commercial breeder across taxa. 
 
Quantitative consumer insights 
During the discussion group on quantitative consumer insights, participants explored how a potential aptitude test 
for animal keepers could be designed, promoted, and implemented, and what its outputs should be. Through a 
discussion on feasibility and impact, the group identified several high-impact, high-feasibility “quick wins.” It was 
agreed that the test could be hosted across multiple platforms—such as points of sale, fairs, or online 
environments—using QR codes to engage potential keepers at key decision-making moments. Promotion should 
be highly targeted, focusing on individuals actively considering acquiring an animal, with messaging strategies 
informed by previous survey insights. Participants strongly supported the idea that the tool should be developed or 
endorsed by an official body, ideally the EU or national authorities, to ensure credibility and public trust. In terms 
of outputs, the group proposed a layered skills framework outlining species-specific knowledge requirements and 
accounting for complex ownership contexts, potentially culminating in a certificate of competence and 
commitment to responsible ownership. Other ideas discussed included a formal pledge for lifelong animal care and 
large-scale awareness campaigns, though these were seen as impactful but less feasible at present. 
 
Growing a coalition  
During the discussion on growing a coalition, participants agreed that success would depend on a clear, shared 
purpose and well-defined goals, supported by a legitimate mandate to act. It was emphasised that the coalition’s 
values must be made explicit, as some stakeholders were more motivated by conservation aims than by animal 
welfare. Participants stressed that the coalition should be both science-based and open, providing space for 
differing perspectives and recognising the value of practical experience alongside scientific evidence. While 
disagreements were seen as acceptable, the focus should remain on shared areas of agreement. The group 
highlighted the need for the coalition to be practical and action-oriented—driving collaboration, joint projects, and 
sharing insights on what works in practice—while taking incremental steps toward long-term goals. A key 
motivation identified was the opportunity to exchange and integrate knowledge across sectors, helping to 
understand and address unsustainable practices. Additional roles for the coalition were proposed, including 
monitoring and evaluating transitions in the product-based market, facilitating communication with keepers and 
potential keepers, and enabling dialogue between organisations involved in conservation and trade. Participants 
also discussed potential barriers and enablers for these roles, noting that while not all were fully explored, building 
trust, maintaining openness, and ensuring tangible outcomes would be critical to sustaining engagement and 
progress. 
 

3.2. Summaries of on-line sessions 
The discussion and Slido survey results showed strong consensus on the need to improve the sustainability and 
legality of the exotic pet trade. Across sessions, participants ranked improving trade data and transparency (e.g., 
through TRACES and CITES) and enhancing identification and traceability across the trade chain as top priorities, 
followed by stricter legislation, better control of imports and domestic sales, and greater involvement of breeders 
and keeper associations. Participants agreed that EU-wide, digital, species-level trade data—including non-CITES 
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species—are essential to strengthen transparency and enforcement. When discussing how to reframe demand, 
participants mentioned in wordclouds targeted awareness, stronger legislation, breeder registration, positive lists, 
and proof-of-knowledge requirements, rather than relying solely on awareness campaigns. For beginner keepers, 
motivations to acquire exotic pets were considered to be centred on visual appeal, availability, affordability, and 
perceived ease of care, while experienced keepers were considered to be driven by rarity, biological features, and 
unique behaviours. The proposed “Are You a Responsible Keeper?” quiz was supported as a promising awareness 
tool, ideally hosted on social media, pet trade platforms, and official or government websites, with credible 
promotion by EU or national authorities, NGOs, breeder associations, and expert keepers. While some participants 
supported rewards for people that had completed the “Are You a Responsible Keeper?” quiz,  such as certificates, 
discounts, or educational resources, others felt that responsible ownership contested such incentives. Social media 
was viewed as a highly effective tool to reduce illegal trade demand, with suggestions for short, engaging, and 
emotionally resonant content—such as memes, visuals, but also humour—while also noting potential risks of 
sparking curiosity and thus increasing demand. Messages highlighting animal welfare needs, human health risks, 
and the financial cost of responsible ownership were considered as most persuasive for changing behaviour. The 
most impactful and feasible interventions identified were social media campaigns and a digital registry and 
information platform, followed by conservation programmes and sustainable product-based markets. Participants 
viewed breeders and keepers as key contributors to best practice sharing, awareness raising, and care standards, 
and breeders organizations as crucial actors in data collection, research, communication, and conservation efforts. 
Questions what would motivate people to join a coalition reflected a shared commitment to animal welfare, 
sustainability, and species protection, with common ground found between conservationists, welfare advocates, 
and the trade community through a mutual passion for animals, nature, and combating illegal trade. 
 

4. Closing remarks 
The event was closed by Agata Sobiech, DG Environment CITES, Team Leader for Wildlife Trade, DG Environment 
at the European Commission; with reactions from the event itself. She stressed that this is part of the activities 
under the Action Plan. She recognised that several participants may have been expecting to hear at the session 
about awareness raising actions for CITES-listed species, kept as pets without permits, but this was never the idea. 
This is a project from the Parliament, and it is used as an opportunity to look at things differently. This was a 
chance to test what can work, and what does not, to experiment. She described the extensive consultations with 
stakeholders, and stressed that this is not a piece of legislation. She explained that the purpose of this project was 
to bring polarised stakeholders together, and is an opportunity for stakeholders to speak among themselves. This 
is what is missing, and this workshop has given a start for such a discussion that we hope to continue. 
  

5. Next steps 

How will these results be incorporated into the final Report 
 
The study is to be finalised in Q4 2025, and the final report is planned to be published by the Commission in Q1 
2026. The follow up from this project will depend on funding. One chapter in the final report, will include a 
discussion of the results based upon this workshop, including relevant elements of comments and questions, final 
evaluation survey and the discussion groups as follows: 
 

 Comments and questions from the sessions have been collated and analysed. Open questions will be 
used to add clarifications in explanations in the final report. 

 Comments related to the results and next steps will be incorporated where relevant to the discussion 
section of the recommendations. 
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 The information gathered on the evaluation Slido will be collated and analysed to understand how similar 
sessions on this topic should be run in the future, especially to indicate how coalitions can become more 
attractive and dialogue can be fostered. Relevant points relating to the Recommendations of the project 
will be incorporated into the discussion chapter in the final report. 

 From the workshop open questions will be used to clarify the framing of the project, to ensure the full 
purpose is clear for all stakeholders, and open questions will also be used to better clarify, where it was 
lacking in workshop presentations, approaches, terms and explanations in the final report.  
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Annex 1 – Workshop programme

 














